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SIX MEMBERS ACCEPTED BY GAMA 


Six new members were accepted by Gas 
Appliance Manufacturers Association dur- 
ng January. These additions make a total 
f 593 member companies for the associa- 
ion whose combined membership accounts 
or more than 95% of all gas appliance and 
equipment production in the UV. S. 

Three of the new members make gas wa- 
er heaters, one produces gas furnaces, the 
fifth manufactures room heaters and the 
ixth makes commercial ranges. Member- 
hip in specific divisions will be decided at 
i later date by vote of the members of each 
livision. 

The water heater manufacturers and 
heir delegates are: Superbo Manufacturing 
Co., Los Angeles, Cal., delegate, K. L. 
omfort, president; Thermogray of Jeffer- 
son, Ia., delegate, Pence H. Miller, secre- 
lary-treasurer; Westomatic Water Heater 
Manufacturing Co., Citra, Fla., delegate, 
K. A. Prescher, company owner. 

The commercial range manufacturer is 
Garland Commercial Ranges, Ltd., a sub- 
sidiary of Detroit-Michigan Stove Co. Its 
delegate is F. A. Kaiser, vice president 
and treasurer. The gas furnace maker is 
Steel City Furnace Corp., Springdale, Pa., 
delegate, Fred H. Hanke, engineer. The 
room heater manufacturer is J. F. Winchel 
Co., Cleveland, O., delegate, J. F. Winchel, 
president. 


DMS SETS UP GARLAND SALES DEPT. 


C. M. Jewell has been named sales man- 
ager of a new sales division for the Gar- 
land line of commercial ranges, Detroit- 
Michigan Stove Co., and John P. Beals has 
been named assistant sales mamager. 

Separation of the sales direction of De- 
troit-Jewell domestic ranges and the Gar- 
land line of commercial cooking equip- 
ment has been called preliminary to further 
expansion of the company’s sales program. 

Mr. Jewell, who has been with the com- 
pany for many years will establish head- 
quarters in New York. Mr. Beals is a re- 
cent employee of the company. 


NORGE NAMES RANGE SALES MGR. 


J. J. Edwards has been appointed gas 
range sales manager of Norge, a subsidiary 
of Borg-Warner Corp. Mr. Edwards 
worked for Magic Chef, Inc., for 16 years, 
his last position being product sales man- 
ager, 
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SOUTHERN CALIFORNIA WATER 
HEATER ASSOCIATION FORMED 


A newly formed Southern California 
Water Heater Manufacturers Association 
has been incorporated, and it is hoped that 
it will be an important factor for the up- 
grading of water heaters and for the pro- 
motion of water heater sales. The associa- 
tion will conduct an advertising and pub- 
licity campaign and anticipates the utmost 
support from the gas companies operating 
in Southern California. 

First officers of the new Association are: 
W. J. Bailey, Jr., Affiliated Gas Equipment, 
Inc., president; C. R. Lombardo, Hoyt 
Heater Co., vice president; Frank R. Os- 
borne, Mission Appliance Corp., secretary- 
treasurer; and Claude Ballinger, executive- 
director. 

In addition to the officers, the directorate 
includes Ben Breslow, Utility Appliance 
Corp.; R. O. Pallin, Rheem Manufacturing 
Co.; R. A. Polverini, Pioneer Water Heater 
Co.; W. R. Smith, Sr., Continental Water 
Heater Co.; R. E. Swenson, A. O. Smith 
Corp.; and J. R. Van Curen, General Water 
Heater Corp. 


STEWART-WARNER ELECTS KIDD AS VP 


Alexander Kidd has been elected a vice 
president of Stewart-Warner Corp. 

Mr. Kidd will assist operating manage- 
ments in the 6 divisions of Stewart-Warner 
in the development of sales to large ac- 
counts, other than distributors, jobbers and 
dealers. His activities will include accounts 
such as original equipment manufacturers, 
petroleum marketing companies and gov- 
ernment agencies. 

In 34 years with The M. W. Kellogg Co., 
Mr. Kidd rose from draftsman to vice presi- 
dent. He served on the boards of Kellogg 
and the parent-company, Pullman-Stand- 
ard Car Manufacturing Co. 


RCA ESTATE PROMOTES TWO 


Herbert K. Rollins has been appointed 
manager, product planning, and Russell N. 
Leisz was appointed manager, service, of 
RCA Estate Appliance Department, Radio 
Corporation of America. 

Mr. Rollins, who had served as manager, 
service, of RCA Estate for the last two 
years, formerly was sales coordinator of 
air conditioning and appliance service sales 
for RCA Service Co. 


A. O. SMITH PERMAGLAS DIV. 
SETS 1954 SHIPMENT RECORD 


The Permaglas div. of A. O. Smith Corp. 
shipped almost 25% more water heaters in 
1954 than in 1953 and the division’s glass- 
lined domestic wa- 
ter heaters are now 
being produced at 
all-time record 
rates. 

S. E. Wolken- 
heim, general sales 
manager, has an- 
nounced that the 
division is antici- 
pating even greater 
records for 1955 
and is optimistic of 
at least another 
10% sales gain in 
the coming year. 

Mr. Wolkenheim attributed the 1954 im- 
provement to several factors, including ex- 
cellent performance of glass-lined heaters 
under a wide variety of water corrosion 
conditions, continued improvement of the 
distribution system, and a strong merchan- 
dising program. 

The glass-lined water heater market -has 
advanced well, in the past five years, he 
noted. Its fixed portion of the total water 
heater sales in 1950 was about 9%; in 1954 
he anticipates that percentage will be close 
to 25. The estimate is based on total in- 
dustry shipment of about 2,800,000 units 
in 1954. 

Projecting ahead to 1960, Mr. Wolken- 
heim predicts annual water heater sales will 
have risen to 3,300,000 and that 55% of all 
sales will be in glass-lined water heaters. 

The growing influence of glass-lined 
water heaters spells heavy inroads on the 
replacement market, Mr. Wolkenheim 
stated. He feels that 46% of all replace- 
ment sales will be in glass tanks by 1960. 
But Permaglas also is gearing itself for a 
sizeable drive toward the new builder mar- 
ket for water heaters in 1955; Mr. Wolken- 
heim said: 

“We know we are going to expand 
greatly in the new builder field, and as we 
broaden our market, we are going to place 
new emphasis on the introduction of Per- 
maglas in new homes.” 

The Permaglas div. already knows that 
1955 will be its biggest year in one respect: 
during the next 12 months it will spend 
more than $1,000,000 on advertising and 
sales promotion, a record outlay which will 
top the previous year by 20%. 


S. E. Wolkenheim 
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MAGIC CHEF REVEALS 1955 
SALES PLANS AT MEETING 
Plans for Magic Chef's all-out drive for 
increased sales in 1955 were revealed to 
the company’s salesmen in a recent two-day 
sales meeting in St. Louis. According to 
K. O. Dupree, general sales manager, 
Magic Chef will use a new approach in its 
sales in 1955, designed to capture bigger 
dollar volumes in its four major lines—gas 
ranges, electric ranges, gas and oil space 
heaters, and commercial cooking equip- 
ment. 


W. T. Trueblood K. O. Dupree 

In the gas range line, salesmen were 
given their first look at new models the 
company will introduce in 1955, which has 
been reduced to 11 basic models with vari- 
ations in the deluxe series. The line of gas 
ranges will include two 20” models, two 
30” models, ten 36” models and eight 39” 
models. 

Will Trueblood, Jr., new merchandising 
manager, gas range div., outlined the 1955 
advertising campaign for the gas range line 
and pointed out the consumer advertising 
program to be kicked off in national media 
within the next few months. Magic Chef's 
consumer-designed theme will be carried 
over into all its merchandising and trade 
promotion in a continuous sales promotion 
drive throughout 1955. 

The electric range program was outlined 
by J. J. Edwards, product manager for the 
division, who emphasized that his 1955 
planning calls for intensive sales push in 
special markets. The company will con- 
tinue to feature six models in the electric 
range line. 

In the gas and oil heater line, product 
manager A. R. Pierce told salesmen of a 
new advertising program set up to secure 
a concentrated consumer selling campaign 
throughout the gas and oil heater terri- 
tory. 

Concentrated sales promotion in the 
commercial cooking line will be stepped up 
in 1955 according to Tracy Madole, prod- 
uct manager for the heavy duty division. 


Century Club winners announced 

Winners of the 1954 Magic Chef century 
club awards were announced by Mr. Du- 
pree at the sales meeting. The awards, given 
for outstanding sales for the year, include 
a $100.00 century note and gold lapel pin 
which the winner may wear throughout the 
coming year. The winners for 1954 in- 
clude: 

Paul Newkirk, central sales div.; M. A. 
Kohn, Atlantic sales div.; E. B. Hanmer, 
manager, central sales div.; Pete Taylor, 
southeast sales div.; Don Neftzger, mid- 
west sales div.; Roger W. Blackman, east- 
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ern sales div.; Leroy Earl, midwest sales 
div.; and J. W. Denk, central sales div. 

Cecil M. Dunn, president of Magic Chef, 
Inc. presented the president’s cup for over- 
all outstanding sales activity for a division 
to E. B. Hanmer, manager of the central 
sales div. 


Trueblood named merchandising manager 


At the same time, the company an- 
nounced the appointment of W. T. True- 
blood to the newly created position of mer- 
chandising manager, gas range div. Mr. 
Trueblood was formerly sales promotion 
manager from 1949 to 1952. In 1952 he was 
made director of advertising and promo- 
tion, a position which he has held until the 
present time. 

Active in gas industry affairs, he served 
two terms as chairman of the domestic gas 
range div. of Gas Appliance Manufacturers 
Association, also serving at the same time 
on the board of directors. Currently he is 
chairman of the promotional committee of 
the domestic gas range div. 


Three sales appointments announced 


Also, the company has announced three 
sales managerial appointments. A. R. 
Pierce, product manager of the Magic Chef 
heater div. has been appointed a special 
factory representative to handle national 
space heater accounts, a newly-created po- 
sition; J. J. Edwards has been appointed 
merchandising manager, heater div.; and 
John M. Bayer has been named manager, 
St. Louis sales div. 

Mr. Pierce has been with Magic Chef 
since 1926. He was appointed manager of 
the coal and combination range division in 
1935. He was appointed product manager 
for the heater div. in 1952, the position he 
held up until his new position was an- 
nounced. 

Mr. Edwards joined Magic Chef in 1938. 
He served as sales supervisor of the central 
sales div. until 1949. He was made district 
manager of the Pacific sales div. in 1951 
and served in that position until 1953 when 
he became product manager for electric 
ranges. 

Mr. Bayer was previously manager of 
the St. Louis district sales office of the com- 
pany. He served as product manager for 
Magic Chef’s heater div. and priorities 
manager for the company during the war. 
He was then made sales supervisor for the 
southwestern sales div. and in 1953 be- 
came manager of the St. Louis district. 


Wyman is ad director 


Allan M. Wyman, formerly president 
of Smithson, Wyman & Withenbury, Inc., 
has been appointed director of advertising 
and sales promotion, Magic Chef, Inc. 

In a move toward expansion and decen- 
tralization of its management activities, 
Magic Chef, Inc has placed its present ad- 
ministration building on the market, for its 
need has been eliminated by establishment 
of regional sales offices in New York, 
Cleveland, Chicago, Cincinnati, Pittsburgh, 
St. Louis, Atlanta and Los Angeles. 


RHEEM PLANS BIG CAMPAIGN 
FOR NEW WATER HEATERS 
Introduction of an entirely new line, 
Rheemglas glass-lined water heaters, will be 


accompanied by the most ambitious and 
far-reaching sales and advertising cam. 
paigns in the history of Rheem Mani fac. 
turing Co., according to W. S. Rheem Ij. 
general manager. 

The 1955 Rheemglas water heater mod. 
els are being produced in the completely 
modernized manufacturing facilities of 
Rheem’s Chicago plant. Representing ap 
investment of nearly $1-million, the glass. 
lining installation at the Chicago facility js 
one of 3 being established by Rheem at 4 
cost of nearly $3-million. Installations, like 
that in Chicago, are in process at the plants 
in South Gate, Calif., and Sparrows Point, 
Md. Rheem points out that it is the first 
water heater manufacturer to establish 
glass-lining facilities across the nation. The 
South Gate and Sparrows Point installa- 
tions will be ready for regular production 
early in 1955. 

A feature of the new Chicago installation 
is the continuous production line that per- 
mits an uninterrupted flow of water heater 
boilers throughout the glass-lining process. 

To launch the new series of Rheemglas 
water heaters, Rheem has prepared adver- 
tising and sales promotion campaigns that 
include heavy schedules in important con- 
sumer periodicals and in trade publications 
They will be supplemented by an extensive 
program of dealer sales promotion mate- 
rials designed to build consumer confidence 


TAPPAN ACQUIRES GURNEY INTEREST 

A substantial interest in Gurney Prod- 
ucts, Ltd., one of Canada’s oldest and larg- 
est manufacturers of ranges, has been ac- 
quired by Tappan Stove Co. 

“The acquisition will in no way affect the 
policies or methods of distribution of the 
Gurney company,” A. P. Tappan, presi- 
dent, stated. “It is hoped that we can aug- 
ment the Gurney production by building 
certain models of Tappan ranges in the 
Gurney factory.” 


HOLTON IS P.R. DIRECTOR 
Perfection Stove Co. announces the pro- 
motion of Mrs. Alice Holton to director of 
public relations; she has been publicity di- 
rector. 


AMERICAN RADIATOR UPS BAUER 


William A. Bauer has been named presi- 
dent of the plumbing and heating division 
of American Radiator & Standard Sanitary 
Corp. He was vice president, foreign divi- 
sion, prior to his new appointment. Mr. 
Bauer began his career with American- 
Standard in 1924 as a member of the audit- 
ing department. 


VULCAN-HART MOVES PLANT 


Vulcan-Hart Manufacturing Co. has 
moved to its new plant at 3600 North Point 
Blvd., Baltimore 22. 


DONNELLY IN NEW SERVEL SPOT 


James F. Donnelly, vice-president in 
charge of sales for Servel, Inc. since 1952, 
has been named to the newly created posi- 
tion of vice-president in charge of trade and 
industry relations. 

In his new job Donnelly will be responsi- 


ble for developing and maintaining the ' 


company’s relations with trade associations 
and other industry groups. 


American Gas Journal, February 1955 
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2-Temp Water System—A. O. Smith 
This layout depicts a 2-temperature water 

heating system devised by the Permaglas 
vision of A. O. Smith Corp. for commer- 
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cial installations employing the A. O. 
Smith-Burkay line of volume water heaters. 
Patents have been applied for. 

The tank is maintained at a temperature 
of 140F for general-purpose water distri- 
bution. For high temperature sanitation 
purposes, the water is drawn from the tank 
to the heater and boosted to 180F. 

The Shure Temp Booster Recovery Sys- 
tem is said to provide automatic mainte- 
nance of the temperature in the transmis- 
sion line to sanitizing equipment, such as 
dishwashers, and to assure immediate and 
constant high-temperature water at the 
points required. 


Built-In Ovens—Tappan Stove 


Two new units designed for new homes 
or remodelling projects have been intro- 
duced. The company’s wall gas ovens and 


built-in equipment include two separate 
units; the oven and surface cooking units. 
Each may be installed independently of the 
other. The ovens are designed or re- 
cessed installation at waist level. The oven 
measures 18” in width and is available with 
solid or see-through window door, inter- 
nally lighted and clock controlled. The oven 
is 20” deep and 13%” high. Surface cook- 
ing units on the built-in range are adaptable 
to an inverted V or four-in-line arrange- 
ment, with control switch panel at the front 
of the unit. Also, equipped with automatic 
burner shut-off. 
Tappan Stove Co., Mansfield, Ohio. 


Ranges—Utility Appl. Corp. 

The new ranges introduced by this man- 
ufacturer for 1955 feature an exclusive 
built-in automatic rotisserie, included for 

> first time in a deluxe gas range. The 

isserie is a removable part of the broiler 
s-ction of these ranges and makes it pos- 
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sible for the homemaker to use the barbe- 
cue, broil or spit method of cooking with 
no mechanical problems or extra appli- 
ances. In addition, the rotisserie is con- 
trolled by the same special automatic timer 
which controls the broiler and top burner. 
Other features include a pressure regu- 
lator and a gas filter for the new pilots. 

Utility Appliance Corp., Los Angeles, 
Cal. 


Gas Heater—Duo-Therm 

The modernistic design of this new gas 
heater is said to make it one of the most 
attractive as well as efficient home heaters. 


An option power air blower which uses 
about as much electricity as a 40 watt bulb 
and either an electric or mechanical ther- 
mostat makes operation of the unit com- 
pletely automatic. The heater is fully vented 
and comes in 33,000 or 43,000 Btu inputs. 
Available in new sandalwood finish. Ap- 
proved by AGA and Canadian Gas Associ- 
ation. 

Model 1204 Mayfair. Duo-Therm Div., 
Motor Wheel Corp., Lansing, Mich. 


Air Conditioning Unit—Shana 
Twenty-four different sizes of these com- 

bination air conditioning units, each in one 

complete self-contained cabinet for both 


heating and cooling, are available. The line 
consists of 2 and 3 ton air-cooled or water- 
cooled combination units, either oil or gas 
fired (85,000, 105,000 or 130,000 Btu’s at 
bonnet). The models include all heating 
and cooling controls, blower and motor 
for heating and cooling cycle and a com- 
mon top over heating and cooling plenum 
containing factory installed automatic 
dampers. 

Shana Manufacturing, Inc., 
Randolph St., Chicago 1, Ill. 


188 West 


Steel Boiler—Portmar 


A new addition to the manufacturer’s 
steel boiler line, this AGA and A.S.M.E. 
approved gas fired steel boiler-burner unit 


can be fired with manufactured, natural or 
mixed gases. Adapted to fit the gun type 
gas burner, the boiler has a pre-cast com- 
bustion chamber, flange mounted if desired, 
a removable bonnet for fast cleaning, large 
furnace volume, heavy gauge sheet steel 
and steel tube construction. The built-in 
tankless copper coil is said to supply every 
domestic need for year ‘round clean hot 
water. Especially suited for both steam and 
hot water heating, the boiler is complete 
with extended or flush jackets to satisfy 
minimum space requirements. Boiler rating 
for steam is 320 sq. ft.; 510 sq. ft. for water. 
The boiler has a 77,000 Btu output. The 
company’s gas fired steel boilers operate on 
low pressure: steam, 15 lbs.; water, 30 Ibs. 
and are factory-tested with high hydrostatic 
pressure. 

Portmar Boiler Co., Inc., 193 Seventh St.. 
Brooklyn 15, N. Y. 


Heater Control—A-P Controls 


This new heater control is designed for 
modern, high efficiency gas equipment, ac- 
cording to the company. The self-contained 


unit actually comprises five controls—a 
built-in pressure regulator for city gas; a 
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lare pilot filter; a 100% automatic pilot, 
and main and pilot shutoffs. These fea- 


tur. are said to assure simple lighting and 
ope ating procedures and make all parts 
ea accessible for servicing. 


ree new automatic accessories give the 
mo jel exclusive flexibility and make it sim- 
ple to select the perfect temperature con- 
tro! for dealer installation. They include a 
modulating snap thermostat, a modulating 
thermostat and an electric thermostat. 
he new model has a standard thermo- 
maunetic safety pilot, with safety shut-off 
protection. Silent operation is assured. The 
new control is impervious to all gases. The 
AGA-listed unit includes easy bypass or 
low fire adjustment. 
Model 55 Gasapack. A-P Controls Corp., 
2450 No. 32 St., Milwaukee 45, Wis. 


Air Conditioner; Heater—Sequoia 
Two new units have been introduced by 

the manufacturer; a forced air gas furnace 

and the company’s first mechanical air con- 








ditioning equipment. The furnace is an 
upright unit featuring narrow width mak- 
ing it adaptable to the common water 
heater furnace closet type installation. 
Models are fitted with stamped steel slotted 
burners, rubber-mounted, multi-blade cen- 
trifugal blowers, and welded steel wafer- 
section heating element. Feature of the 2, 
3 and 5-ton air conditioners is their instal- 
lation flexibility. In limited space, the com- 
pact evaporator-coil can be installed at the 
furnace with the condensing unit remote. 
Both water and air cooled types are avail- 
able. 

Sequoia Manufacturing Co., 1000 Brit- 
tan Ave., San Carlos, Cal. 





Control Valve—General Control 
Among the improvements in the com- 
pany’s new gas control valve for gas ap- 
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pliances, are greater gas capacity and 
smaller envelope size. Designed for use in 
24 volt heating control systems, the unit re- 
quires less than 2 watt power. Reportedly 
silent in operation, the unit has a built-in 
screen through which all gas must pass be- 
fore going over the valve seat. An optional 
style capacity gas filter protects the valve- 
operated ports where gas is particularly 
gummy. A spring-loaded diaphragm makes 
the valve capable of operating in any posi- 
tion. Terminals are provided for connec- 
tions to transformer thermostat, limit con- 
trol and safety pilot. For use with all types 
of gas. Available in % to 1% ips. 

Model B-50. General Controls Co., Glen- 
dale, Cal. 


Thermopilot Relay—General Controls 

This thermopilot relay for automatic 
safety shutoff of gas-fired appliances fea- 
tures automatic reset and exceedingly stable 





operation. Vibration chatter is said to be 
eliminated by use of the company’s pilot 
generator which supplies 10 times the volt- 
age of single thermocouples. Current gen- 
erated by the pilot generator closes the 
relay switch. When the pilot flame is ex- 
tinguished, the relay breaks contact to shut 
off the main control valve. When the pilot 
flame is relighted, relay contact is auto- 
matic. No manual reset is required. AGA 
and UL approved, the relays are available 
with 2 wire or 3 wire connections. 

Model A-100-R. General Controls Co., 
Glendale, Calif. 


NEW Gas Appliance 
Promotions 





RECORD OF RUUD AUTOMATIC 
GAS WATER HEATERS IN 
PUBLIC HOUSING 


This is a brochure with facts and pictures 
of domestic hot water service in 59 public 
housing project installations, coast-to-coast. 

Data is supplied on 50 individual housing 
projects, using 16,340 Ruud-Monel auto- 
matic models for individual family use, and 
on 7 other housing projects, in which. 113 
Ruud multi-coil units were installed for 
central water heating. 

Also presented, are monthly recordings 
of gallons of hot water used, gas consump- 
tion, and cost of fuel per gallon of hot water 








and per month. Observations of housing au- 
thority directors on the Ruud products are 
included. 

Form H210. Pp. 24. Ruud Mfg. Co., 
2934 Smallman St., Pittsburgh 1. 


MODINE UNIT HEATERS 


A new 12 page bulletin on construction, 
application, selection and performance of 
the company’s line of gas-fired unit heat- 
ers, this bulletin includes extensive use of 
cutaway and outline drawings that illus- 
trate features of the heat exchanger, the 
burner and other component parts. Di- 
mensions, weights, capacities, and sugges- 
tions for locating the unit heaters are cov- 
ered in detail in drawings and charts. Other 
features described are: light weight; heat 
exchanger design for faster and more uni- 
form heating; quiet operation; and uses for 
the heaters in other than strictly heating 
applications. Photographs of installations 
where heaters are in use are included. 

Bulletin 655. Pp. 12. Modine Manufac- 
turing Co., Racine, Wis. 


ALL ABOUT MODERN 
HOME LAUNDERING 


This booklet covers the field of home 
laundering from absorbents to removing 
zinc oxide stains. It contains up-to-the-min- 
ute information on fibres and fabrics, laun- 
dries and laundering methods, appliances 
and utility requirements. 

Ruud Manufacturing Co. cooperated 
with the educational service committee of 
American Gas Association in the prepara- 
tion of the booklet. A large number of com- 
panies, associations and consultants con- 
tributed valuable information. 

Pp. 80. American Gas Association, Edu- 
cational Service Bureau, 420 Lexington 
Ave., New York 17. 


HERBSTER FURNACE AND CLOTHES 
DRYER 

Complete details and descriptive infor- 
mation of the company’s new concept in 
home heating, a combination gas furnace 
and clothes dryer in one unit, are presented 
in a brochure issued by the manufacturer. 
The clothes dryer is mounted on top of a 
lowboy gas furnace. The dryer dries clothes 
in 29 minutes according to the company, 
because of a blower which sends 900 cu. ft. 
of filtered air per minute through the 
clothes. Clothes may be removed or placed 
in the dryer at arm level without bending 
or stooping. The furnace features a one- 
piece, cast iron heat exchanger with a 
patented concentric venturi design. 

Herbster Products Company, 877 Addi- 
son Road, Cleveland 3, O. 


A. O. SMITH MIXING VALVE 


This new bulletin gives details of per- 
formance, specification and installation of 
the manufacturer’s mixing valve, which 
was especially designed for use with the 
company’s glass-lined restaurant water 
heater. The bulletin describes the mixing 
valve’s employment in providing 180° rinse 
water plus general-purpose water at the 
temperature desired in small and medium 
restaurants. 

Bulletin CH-25. Permaglas Div., A. O. 
Smith Corp., Kankakee, III. 
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MEN at Work 





ROBERT B. ADAMSON has been appointed 
assistant chief of production engineering, 
Tappan Stove Co. 

ARNOLD CHALLMAN was named adminis- 
trative assistant, Chicago, Minneapolis- 
Honeywell Regulator Co. 

TRUMAN B. CLARK is now director of en- 
gineering, Tappan Stove Co. 

GERALD L. Davies was assigned to sales 
staff, Metalbestos div., William Wallace Co. 

R. C. FERGUSON is now manager, Peoria 
office, Minneapolis-Honeywell Regulator 
Co. 

A. E. HEss has been named southwest 
regional manager, General Controls Co. 

R. M. LAMB was made vice president in 
charge of inter-plant coordination, Tappan 
Stove Co. 

ROBERT H. Lowe has taken the position 
of utility representative, Coleman Co. 

CHARLES M. MAYER has been appointed 
chief research engineer, Tappan Stove Co. 

GEORGE B. MCCLELLAN has been named 
sales promotion manager, William Wallace 
Co. 

RICHARD L. PERL is now supervisor of re- 
search and testing, Tappan Stove Co. 

CHARLES H. ROSE was named branch 
manager, Houston, Payne Furnace div., Af- 
filiated Gas Equipment, Inc. 

R. R. Scotr was made manager, Daven- 
port office, Minneapolis-Honeywell Regu- 
lator Co. 

Nits D. SELLMAN has been named com- 
mercial-residential department manager, 
wholesale div., York Distributors, Inc. 

RICHARD F. SHARON was appointed man- 
ager, Thermobloc div., Prat-Daniel Corp. 

ROBERT G. SHEIDLER is chief develop- 
ment engineer, Tappan Stove Co. 

GEorGE J. TorRAssa is now on the New 
York sales staff, Metalbestos div., William 
Wallace Co. 

RICHARD WHITNEY was appointed prod- 
uct manager, Day & Night div., Affiliated 
Gas Equipment, Inc. 


ROPER ANNOUNCES WINNERS IN 
SCORE-MORE CONTEST 


Winners of Geo. D. Roper Corpora- 
tion’s “Score More” national sales contest 
have been announced. Open to all salesmen 
who “are professionally engaged in selling 
Roper gas ranges at the retail level,” the 
contest covered a 3-month span. 

Salesmen were required to write, in 500 
words or less, a sales presentation based on 
their selling experiences from September 
Ist through November 30th. 

First prize winner is H. S. Swartzen- 
druber, who received a new 1955 Chevrolet 
BelAir Convertible. A salesman for the 
Iowa-Illincis Gas and Electric Co., Fort 
Dodge, Ia., Swartzendruber also received 
an expense-paid trip to the Roper plant, 
where he was awarded the car. 

C. J. Hammes, Northern States Power 
Co., LaCrosse, Wis., won the second prize 
of $500 in cash. Third prize winner is F. E. 
Keller, The Gas Service Co., St. Joseph, 
Mo., who won $250 in cash. 

First, second and third prizes also were 
awarded in each Roper sales district, from 
which the national winners were selected. 
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CLASSIFIED 








GAS METER 
ENGINEER 


Experienced in operation, 
testing and maintenance of 
displacement and orifice 
meters. Opening is with 
sound, fast growing, midwest- 
ern utility serving 140,000 cus- 
tomers. Good opportunity for 
advancement. Give details of 
experience, 


education and 


personal data. 


Box 275 








Reliable 
Meter Repair Co. 


ALL SIZES 
TIN CASE & IRON CASE 
METERS REPAIRED 


NO LOT TOO SMALL 


Phone 1629 Newton, N. J. 
P. O. Box 72 











District awards were $150 for first prize, 
$100 for second, and $75 for third. 

National and district prizes totaled over 
$10,000.00. 


AGA VIEWS POTENTIAL FOR 
HEATING EQUIPMENT 


More than 3% million units of gas heat- 
ing equipment can be sold during 1955 if 
the gas industry exerts maximum promo- 
tional effort and product design improve- 
ment. For the period 1955-1959, the poten- 
tial aggregates 20.6 million units, according 
to a study made by American Gas Associ- 
ation. These potentials compare with actual 
sales of 2.9 million in 1953 and 2.7 million 
units in 1954. For the 5 years ending with 
1954, total actual unit sales were 15.1 mil- 
lion. 

If the industry maintains the present pace 
in promotional activity and product im- 
provement on heating equipment, sales dur- 
ing 1955 will aggregate 2.8 million units 
and a total of 14.4 million during the five 
year period. All potentials are based on a 








American Meter Co. 

Bell Telephone System 

Chaplin-Fulton Mfg. Co. 
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“continuation of 1954 levels of disposable 
incomes. 

In computing potentials, consideration 
was given to limitations on the connection 
of new heating customers still existing in 
some areas. It is anticipated that gas heating 
restrictions will continue to be lifted as con- 
struction of new pipeline facilities and the 
development of underground storage fields 
make needed gas available. 

Potential sales of central heating units 
during 1955 aggregate 960,000. If no im- 
provements in promotional effort and prod- 
uct design are effective during the year 
sales will total 880,000. During the five 
years 1955-1959 total potential sales of cen- 
tral heating equipment will equal 4.75 mil- 
lion units. It is estimated that sales will ag- 
gregate 4.13 million if promotional effort 
and product development remain at current 
levels. 

The potentials for central heating equip- 
ment represent only a modest increase from 
sales at current levels because the market 
for gas central heating equipment as a re- 
placement for competitive fuels is con- 
stantly diminishing. This replacement mar- 
ket, which represents about one-third of the 
total central heating market, has become 
more saturated and fewer eligible homes 
remain. Many of the eligible homes stil! 
remaining are concentrated in areas remote 
from gas fields where the fuel price patter: 
is less advantageous to gas. 

It is probable that new housing will ex 
ceed an annual average of one million uni! 
for the remainder of this decade, then wi 
increase to reach 1% million units per yea 
in the middle of the next decade. In addi 
tion, a substantial market exists for replace 
ment of gas conversion burners installed i 
early post-war years in older heating equip 
ment and boilers which will soon requir« 
replacement. 


American Gas Journal, February 1955 
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| Simplified Bell Joint Clamps 


Clamp in place and 
compound being 
inserted. 


Doiasa aint sMyNN  stcn> = 
4 
¢ 























aes Wan, 
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\ \ 
. : 
1. Bell joint 


2. Perma-Seal 
Compound 


3. Bell joint 
clamp 


| AD Specially designed gun 
PATTY mm NS for compound insertion. 
i ids fine) 


+ 






“ot 


SEALED BY V 
ADHESION 


WITH PERMA-SEAL COMPOUND 
WITH THE FOLLOWING ADVANTAGES: 


@ Smaller street openings required because no excavating or 
cleaning necessary in back of the bell. 


CROSS SECTIONAL 
VIEW 











New Perma-Seal and Safety Seal Weld 
sleeves available for steel to steel, steel 
to cast iron, split sleeves for repair of 
steel pipe, and completely insulated 
sleeves for corrosion control. 


@ The clamp does not require adjustment, or filling and 
facing of the bell. 


@ The clamp is engineered to fit all variable pipe 
wall thicknesses without adjustment and to fit 

all types of bell joints including sleeves, drip pots, 
valves and odd size pipes. Available sizes: 3" to 
36" diameter. 


@ This clamp fits in confined areas because it requires 


DOF OE ag no greater area than the existing bell for installation. 
Typical’ installation in the removal of 


valve and replaced with safety @ This leak clamp becomes a seal by ad- 
seal weld sleeves. hesion rather than by compression. 


@ This clamp allows ground movement and vibration 
. to take place without the danger of leaks after 


installation. 








Steel to steel sleeve 


@ Once installed the joint becomes trouble-free 
and permanent. 





Ww it . for full information and prices about 
rite: the Newest Method in Pipe Connections 





Cast to cast sleeve 


UNITED PIPE UTILITY SUPPLIERS, INC. 80x 777, sevoir, wisconsin 


The Sprague Combiné 

regulator top is the twt 

the gas industry today. 

ings are yours right from f 

unit cost is lower than meter 

lator purchased separately. 
hard-case meter connections cé 
used for installing without change. 
ideal unit for conversion to natural ge 
and wherever regulators are required 
with meter installations. 








THE SPRAGUE METER COM | 
MAIN oFFice — PLANT BRIDGEPORT 4, COWEN 


BRANCHES IN DAVENPORT, !OWA HOUSTON, TEXAS 


LOS ANGELES, CALIFORNIA 


SAN FRANCISCO, CALIFOR ! 





